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Preface

W i t h  a n  e x p e r i e n c e  o f  8 +  y e a r s  i n  w e b  a p p  a n d  d i g i t a l

m a r k e t i n g  d e v e l o p m e n t ,  I  h a v e  s e e n  s o  m a n y  b u s i n e s s

p e o p l e / o w n e r s  f a c e  p r o b l e m s  w h i l e  g e t t i n g  t h e s e

s e r v i c e s .  

F o r  i n s t a n c e  h e r e  a r e  3  p r i m a r y  q u e s t i o n s  t h a t  c o m e

w h e n  a  b u s i n e s s  p e r s o n  d e a l s  w i t h  a  d i g i t a l  m a r k e t e r .

D o n ’ t  k n o w  w h e r e  t o  g o  a n d  w h o m  t o  c o n t a c t ?1 .

T h e y  d o n ’ t  h a v e  t h e  b a s i c  c o n c e p t s  o r  k n o w  s o m e

t e r m i n o l o g i e s .  

2 .

W h i c h  c a u s e  a  c o m m u n i c a t i o n  g a p  w i t h  t h e  D i g i t a l

M a r k e t e r  a n d  m e a s u r i n g  t h e  p e r f o r m a n c e .

3 .

I  h a v e  i n c l u d e d  f e w  m o r e  p o i n t s  o n  t h i s  i n  t h e  s e c t i o n

“ T h e  c h a l l e n g e s  b u s y  o w n e r s  f a c e  w i t h  s o c i a l  m e d i a ” .

1

INFO:

T o  g e t  m o r e  f r o m  t h i s  g u i d e  p l e a s e  h a v e  a  l o o k  a t  t h e  G l o s s a r y .  S o ,

y o u  c a n  e a s i l y  u n d e r s t a n d  w h a t  w e  a r e  t a l k i n g  a b o u t  i n  t h i s  g u i d e .
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Why social media matters for
your business?

1 .  R e a c h  a n d  A w a r e n e s s :  B i l l i o n s  o f  p e o p l e  a r e  o n

s o c i a l  m e d i a  e v e r y  m o n t h .  I t ' s  a  m a s s i v e  p l a t f o r m  t o

g e t  y o u r  b r a n d  o u t  t h e r e  a n d  b e  s e e n  b y  p o t e n t i a l

c u s t o m e r s .

2 .  T a r g e t e d  M a r k e t i n g :  S o c i a l  m e d i a  a d v e r t i s i n g

a l l o w s  y o u  t o  t a r g e t  y o u r  i d e a l  c u s t o m e r  w i t h  f o c u s .

Y o u  c a n  d e f i n e  d e m o g r a p h i c s ,  i n t e r e s t s ,  a n d  e v e n

b e h a v i o r s  t o  r e a c h  t h e  e x a c t  p e o p l e  w h o  w i l l  b e  m o s t

r e c e p t i v e  t o  y o u r  m e s s a g e .

3 .  B r a n d  B u i l d i n g :  S o c i a l  m e d i a  l e t s  y o u  c u l t i v a t e  a

s t r o n g  b r a n d  i d e n t i t y .  B y  s h a r i n g  e n g a g i n g  c o n t e n t

a n d  i n t e r a c t i n g  w i t h  y o u r  a u d i e n c e ,  y o u  c a n  b u i l d

t r u s t  a n d  c r e a t e  a  l o y a l  f o l l o w i n g .
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4 .  C u s t o m e r  E n g a g e m e n t :  S o c i a l  m e d i a  i s  a  t w o - w a y

s t r e e t .  Y o u  c a n  d i r e c t l y  c o n n e c t  w i t h  y o u r  c u s t o m e r s ,

a n s w e r  q u e s t i o n s ,  a n d  b u i l d  r e l a t i o n s h i p s .

5 .  M a r k e t  I n s i g h t s :  S o c i a l  m e d i a  p r o v i d e s  v a l u a b l e  d a t a

o n  c u s t o m e r  b e h a v i o r  a n d  i n d u s t r y  t r e n d s ,  g u i d i n g  y o u r

b u s i n e s s  d e c i s i o n s .

6 .  C o s t - E f f e c t i v e :  M a n y  s o c i a l  m e d i a  p l a t f o r m s  a r e  f r e e

t o  u s e  f o r  b a s i c  p u r p o s e s .  E v e n  p a i d  a d v e r t i s i n g  c a n  b e

v e r y  a f f o r d a b l e  c o m p a r e d  t o  t r a d i t i o n a l  m a r k e t i n g

m e t h o d s .



T i m e  &  C o n s i s t e n c y :  K e e p i n g  u p  w i t h  a  c o n s i s t e n t

p o s t i n g  s c h e d u l e ,  r e s p o n d i n g  t o  c o m m e n t s  a n d

m e s s a g e s ,  a n d  e n g a g i n g  w i t h  f o l l o w e r s  t a k e s  t i m e

a n d  d e d i c a t i o n .  a n d  o f  c o u r s e ,  b u s y  b u s i n e s s

o w n e r s  d o  n o t  h a v e  t h e  t i m e  f o r  p o s t i n g ,  a n d  e v e n

s t a r t u p  o w n e r s  d o n ’ t  h a v e  t i m e  t o  f o c u s  o n  o t h e r

t a s k s .  

C o n t e n t  C r e a t i o n :  C o m i n g  u p  w i t h  f r e s h  a n d

e n g a g i n g  c o n t e n t  r e g u l a r l y  c a n  b e  a  r e a l  s t r u g g l e .

B u s y  o w n e r s  m a y  n o t  h a v e  t h e  c r e a t i v e  r e s o u r c e s

o r  t h e  t i m e  t o  b r a i n s t o r m  a n d  d e v e l o p  w i n n i n g

s o c i a l  m e d i a  p o s t s .

K e e p i n g  U p  w i t h  T r e n d s :  S o c i a l  m e d i a  i s  c o n s t a n t l y

e v o l v i n g ,  w i t h  n e w  f e a t u r e s ,  a l g o r i t h m s ,  a n d  t r e n d s

a l w a y s  e m e r g i n g .  I t ' s  h a r d  f o r  b u s y  o w n e r s  t o  k e e p

u p  w i t h  t h e  l a t e s t  d e v e l o p m e n t s  a n d  a d j u s t  t h e i r

s t r a t e g i e s  a c c o r d i n g l y .

M e a s u r i n g  R e s u l t s :  B u s y  b u s i n e s s  o w n e r s  d o n ’ t

h a v e  t h e  u n d e r s t a n d i n g  o f  t e r m i n o l o g i e s  a n d  b a s i c

c o n c e p t s  o f  m a t r i c e s  t o  m e a s u r e  t h e  r e s u l t s .

The challenges busy owners
face with social media.
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N o t  a l l  s o c i a l  m e d i a  p l a t f o r m s  a r e  c r e a t e d  e q u a l .

H e r e ' s  a  q u i c k  r u n d o w n  o f  t h e  m o s t  p o p u l a r  o n e s :

F a c e b o o k :  G r e a t  a l l - r o u n d e r  f o r  m o s t  b u s i n e s s e s .
T h e  a u d i e n c e  i s  d i v e r s e  b u t  A  r e c e n t  s t u d y  o f
F a c e b o o k  a g e  d e m o g r a p h i c s  s h o w s  t h a t  t h e  2 5  t o
3 4  a g e  g r o u p  h a s  t h e  h i g h e s t  n u m b e r  o f  F a c e b o o k
u s e r s .  2 9 . 9 %  o f  a l l  a c t i v e  F a c e b o o k  u s e r s  f a l l
w i t h i n  t h i s  r a n g e .

A.    Where is your target audience and what are the right
platforms?

Focus And Planning.

https://www.statista.com/statistics/376128/facebook-global-user-age-distribution/
https://www.statista.com/statistics/376128/facebook-global-user-age-distribution/
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Platform Key Features (Business Perspective) Dominant Audience

Facebook

Large, diverse user base.
Detailed targeting options.
In-depth analytics.
Established advertising tools (Meta
Ads) .
Groups for community building.
Marketplace for selling products.

Age: 25-54 (spread
across age groups)
Gender: Leans slightly
female. 
Interests: Broad,
including news,
entertainment, social
connection

Instagram

Highly visual platform (photos &
stories).
Influencer marketing opportunities.
Strong engagement through
comments & likes.
Shoppable posts for direct sales.
Popular with younger demographics

Age: 18-29 
Gender: Skews female
Interests: Fashion,
beauty, lifestyle, travel

T i k T o k  &  I n s t a g r a m :  M o s t  o f  t h e  c o l l e g e - g o i n g

s t u d e n t s  a l s o  k n o w n  a s  G e n  Z  s p e n d  t h e i r  t i m e

h e r e .

L i n k e d I n :  I d e a l  f o r  B 2 B  ( b u s i n e s s - t o - b u s i n e s s )

c o m p a n i e s  a n d  s h o w c a s i n g  e x p e r t i s e .

T w i t t e r :  F a s t - p a c e d  p l a t f o r m  f o r  s h a r i n g  n e w s  a n d

u p d a t e s  ( w o r k s  w e l l  f o r  c u s t o m e r  s e r v i c e  t o o ) .

H e r e  i s  a  m o r e  r e f i n e d  o v e r v i e w  o f  s o c i a l  m e d i a  c h a n n e l s .
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Platform Key Features (Business Perspective) Dominant Audience

YouTube

Video-based content sharing. 
Long watch times.
Pre-roll and mid-roll ads.
Influencer marketing.
Strong for brand storytelling. 
Reaches a global audience.

Age: 18-49 (spread across
age groups)
Gender: Leans slightly
male
Interests: Diverse,
including
entertainment, music,
tutorials, gaming

X (formerly
Twitter)

Real-time updates and news. 
Short-form content (tweets). 
Hashtags for audience discovery.
Live streaming events.
Popular with thought leaders and
news outlets.

Age: 18-49
Gender: More balanced
than some platforms
Interests: Current
events, breaking news,
business, social
commentary

LinkedIn

Professional networking 
B2B marketing opportunities
Content marketing through
articles & posts
Job postings and recruitment 
Focus on industry expertise

Age: 25-64
(professionals) 
Gender: More balanced
than some platforms
Interests: Careers,
professional
development, industry
news

Focus on one or two platforms to start. You can always expand
later.

Pro Tip:
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W e l l ,  a s  y o u  k n o w  t h i s  g u i d e  i s  o n l y  f o r  b u s y  b u s i n e s s

o w n e r s  s o  g o i n g  i n t o  d e t a i l s  s e e m s  u n n e c e s s a r y .  B u t

i n  c a s e  y o u  l o v e  t o  b e  a  t e c h i e  t h e n  h e r e  a r e  a  f e w

m o r e  d e t a i l s .

L e t  m e  i n t r o d u c e  t h e  b e s t  s o u r c e  t h a t  I  h a v e  f o u n d  o n

H u b S p o t ,  f o r  a  s o c i a l  m e d i a  c o n t e n t  c a l e n d a r

t e m p l a t e .  I t ’ s  a  G o o g l e  S h e e t ,  h e r e  i s  t h e  l i n k .

H u b S p o t  S o c i a l  M e d i a  C o n t e n t  C a l e n d a r .  I  h a v e

c u s t o m i z e d  a n d  a d d e d  m o r e  p o s t  t y p e s  t h a t  a r e  l i s t e d

b e l o w .  Y o u  c a n  m o d i f y  a s  p e r  y o u r  n e e d s .  

B.   What is Content Calendar and how it makes posting on
social media easy?

1  o r  2  p o s t s / W e e k
Y T  S h o r t s .
T o p  s t o r i e s  f r o m  G o o g l e  N e w s .
B l o g  p o s t s  s h a r e .
P o s t  a n  a n s w e r  t o  c o m m o n l y  a s k e d
q u e s t i o n .
S h a r e  I n f o g r a p h i c s
C a r o u s a l
M o t i v a t i o n a l  Q u o t e s .
M e m s
R e s h a r e  y o u r  t o p  p e r f o r m i n g  p o s t s .

https://offers.hubspot.com/social-media-content-calendar
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1/mon
Y o u T u b e  L i v e  S t r e a m
P o d c a s t
X ( T w i t t e r )  S p a c e .
S h a r e  a  s u r v e y .

S p e c i a l  d a y  ( O c c a s i o n a l ) .
P o s t  A  C u s t o m e r  V i d e o  T e s t i m o n i a l  
I n f l u e n c e r  M a r k e t i n g .
C o m p a n y  C u l t u r e .
B e s t  E m p l o y e e s  A w a r d s
E m p l o y e e  b i r t h d a y .
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T h e  m o s t  i m p o r t a n t  t o o l  n e e d e d  i n  s o c i a l  m e d i a

m a n a g e m e n t  i s  t h e  P o s t  s c h e d u l e r .

 

A l l  s o c i a l  m e d i a  p l a t f o r m s  F a c e b o o k ,  I n s t a g r a m ,

L i n k e d I n ,  T w i t t e r ,  a n d  Y o u T u b e  h a v e  b u i l t - i n  p o s t

s c h e d u l a r  b u t  f o r  m o r e  e a s y  w a y ,  C a n v a  i s  b e s t ,

w i t h  $ 6 / m o n  a n d  a n  e x t r a  $ 2 / u s e r / m o n ,  w h i c h  i s

v e r y  c o s t - e f f e c t i v e .

H e r e  i s  t h e  s c r e e n s h o t ,  l o o k  h o w  e a s y  i t  i s  t o  m a n a g e

s o c i a l  m e d i a  s c h e d u l i n g  w i t h  C a n v a .  I t  h a s  a  w i d e

r a n g e  o f  s u p p o r t e d  p l a t f o r m s  a n d  r e a d y - m a d e

t e m p l a t e s  m a k i n g  t h e  j o b  e a s y .

Best tool for Social Media
Management?
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W e l l ,  s i m p l y  a s k  t h e  f o l l o w i n g  q u e s t i o n s  t o  y o u r  s o c i a l

m e d i a  m a n a g e r .

H o w  m a n y  f o l l o w e r s  d o  y o u  h a v e  t h i s  w e e k ?1 .

W h a t  k i n d  o f  c o n t e n t  i s  g e t t i n g  t h e  m o s t  v i e w s ?2 .

W h a t  a r e  t h e  a u d i e n c e  d e m o g r a p h i c s  w h o  a r e

v i s i t i n g  y o u r  s o c i a l  c h a n n e l ?

3 .

A r e  t h e  a u d i e n c e  e n g a g e d  w i t h  c o n t e n t ,  h o w  m a n y

I m p r e s s i o n s ,  c o m m e n t s ,  r e a c t i o n s ,  a n d  r e p o s t s  d o

y o u  h a v e  t h i s  w e e k ?

4 .

How you can measure the
results?
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W e  h a v e  a l r e a d y  w r i t t e n  a  d e t a i l e d  b l o g  p o s t  o n  “ W h y

a n d  h o w  t o  d i g i t a l i z e  y o u r  b u s i n e s s ”  w h e r e  w e  h a v e

m e n t i o n e d  t h e  s i z e  a n d  s k i l l  s e t  o f  t e a m s  a c c o r d i n g  t o

t h e  s i z e  o f  t h e  o r g a n i z a t i o n .

C l i c k  t h e  b e l o w  i m a g e  t o  v i s i t  t h e  b l o g  p o s t .

How to select the team
(Size, Skills)

https://blazedwebstudio.com/business-development/why-and-how-to-digitalize-your-business/#:~:text=4.%20According%20to%20the%20scope%20of%20business
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G e n e r a l  T e r m s :

A n a l y t i c s :  D a t a  t h a t  h e l p s  y o u  u n d e r s t a n d  h o w  y o u r

s o c i a l  m e d i a  c o n t e n t  i s  p e r f o r m i n g .  T h i s  c a n  i n c l u d e

m e t r i c s  l i k e  e n g a g e m e n t ,  r e a c h ,  a n d  c l i c k s .

A u d i e n c e :  T h e  p e o p l e  y o u ' r e  t r y i n g  t o  r e a c h  w i t h  y o u r

s o c i a l  m e d i a  c o n t e n t .

B i o :  A  s h o r t  d e s c r i p t i o n  o f  y o u r s e l f  o r  y o u r  b r a n d  o n  a

s o c i a l  m e d i a  p r o f i l e .  A l s o  a v a i l a b l e  o n  y o u r  b u s i n e s s

p a g e s  f o r  e v e r y  s o c i a l  m e d i a .

C a l l  t o  A c t i o n  ( C T A ) :  A  s t a t e m e n t / b u t t o n  t h a t  t e l l s

u s e r s  w h a t  y o u  w a n t  t h e m  t o  d o  a f t e r  s e e i n g  y o u r

c o n t e n t ,  s u c h  a s  " C l i c k  h e r e  t o  l e a r n  m o r e "  o r  " S h o p

n o w . "

C o n t e n t  C u r a t i o n :  F i n d i n g  a n d  s h a r i n g  r e l e v a n t

c o n t e n t  f r o m  o t h e r  s o u r c e s .

E n g a g e m e n t :  T h e  i n t e r a c t i o n  y o u r  c o n t e n t  r e c e i v e s ,

s u c h  a s  l i k e s ,  c o m m e n t s ,  a n d  s h a r e s .

H a s h t a g  ( # ) :  A  w o r d  o r  p h r a s e  p r e c e d e d  b y  a  #  s y m b o l

u s e d  t o  c a t e g o r i z e  c o n t e n t  a n d  m a k e  i t  d i s c o v e r a b l e .

T h e s e  t a g s  h e l p  y o u r  p o s t  t o  g e t  m o r e  v i e w s .

Glossary:
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I m p r e s s i o n :  T h e  n u m b e r  o f  t i m e s  y o u r  c o n t e n t  i s

d i s p l a y e d  o n  a  u s e r ' s  s c r e e n .  O n e  p e r s o n  c a n  v i e w  y o u r

p o s t  m u l t i p l e  t i m e s .  M o s t l y  t h e  I m p r e s s i o n  F r e q u e n c y

i s  1 . 5  t o  2 .

K e y  P e r f o r m a n c e  I n d i c a t o r  ( K P I ) :  A  m e a s u r a b l e  v a l u e

t h a t  d e m o n s t r a t e s  h o w  e f f e c t i v e l y  y o u ' r e  a c h i e v i n g

y o u r  s o c i a l  m e d i a  g o a l s .  F o r  i n s t a n c e ,  F o l l o w e r s ,

e n g a g e m e n t ,  a n d  I m p r e s s i o n s .

C o m m u n i t y  M a n a g e r :  T h e  p e r s o n  r e s p o n s i b l e  f o r

b u i l d i n g  a n d  m a n a g i n g  r e l a t i o n s h i p s  w i t h  y o u r

a u d i e n c e  o n  s o c i a l  m e d i a .

D i r e c t  M e s s a g e  ( D M ) :  A  p r i v a t e  m e s s a g e  s e n t  b e t w e e n

t w o  u s e r s  o n  a  s o c i a l  m e d i a  p l a t f o r m .

E n g a g e m e n t  R a t e :  A  m e t r i c  t h a t  s h o w s  h o w  w e l l  y o u r

c o n t e n t  i s  r e s o n a t i n g  w i t h  y o u r  a u d i e n c e .  I t ' s  t y p i c a l l y

c a l c u l a t e d  b y  d i v i d i n g  t h e  t o t a l  n u m b e r  o f

e n g a g e m e n t s  ( l i k e s ,  c o m m e n t s ,  s h a r e s )  b y  t h e  n u m b e r

o f  i m p r e s s i o n s  a n d  m u l t i p l y i n g  b y  1 0 0 .

C o n t e n t  M a r k e t i n g :  C r e a t i n g  a n d  s h a r i n g  v a l u a b l e

c o n t e n t  t o  a t t r a c t  a n d  r e t a i n  a n  a u d i e n c e .

C o m m u n i t y  M a n a g e m e n t  T e r m s :

C o n t e n t  C r e a t i o n  T e r m s :
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E v e r g r e e n  C o n t e n t :  C o n t e n t  t h a t  r e m a i n s  r e l e v a n t  a n d

v a l u a b l e  o v e r  t i m e .

S t o r y :  S h o r t ,  d i s a p p e a r i n g  v i d e o  o r  p h o t o  c o n t e n t  o n

p l a t f o r m s  l i k e  I n s t a g r a m  a n d  F a c e b o o k .
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D i d  y o u  f i n d  t h i s  g u i d e  h e l p f u l  t h e n  h e l p  u s  b y

s h a r i n g  t h i s  u s e f u l  c o n t e n t  w i t h  y o u r  f r i e n d s ’  c i r c l e .
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